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  Abstract - Volunteering for college student has become 

one of the important activities around university campus. 

With the growing number of campus activities, research on 

student volunteering also growing. The purpose of 

this paper is to test the significance of Development and 

Learning, Altruism, Belonging and Protection, and Career 

Recognition towards Volunteer Satisfaction. The significance 

of the variables was tested using a sample of 93 Business 

School student of UPH Surabaya. Regression results 

revealed that Altruism, and Belonging and Protection were 

significantly affecting Volunteer Satisfaction, 

while Development and Learning, and Career 

Recognition have no significant effect on Volunteer 

Satisfaction. This paper also give suggestion for study 

program on how to draw and retain student volunteer for 

several activities around university campus. 
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I.  INTRODUCTION 
 

 Higher education shall not only focus on classroom 

learning. Reference [1] and [2] affirmed that higher 

education should educate students to have responsible to 

community as citizens, not merely for a career. 

University, together with the students, should concern on 

community needs. University has sufficient resources to 

contribute to the community development. 

  Particularly, at business school of UPH Surabaya, 
several academic and non academic activities are needed 

to be conducted outside the classroom or off campus 

activities. These activities will increase student’s 

knowledge, experience, and ability to interact with 

societies. Off campus activities can be classified as formal 

activities and informal activities. Formal activities usually 

funded by study program, while informal activities 

require self commitment of student as volunteers. 

Students should participate in organized volunteering 

activity.   

Volunteering, including student volunteer, has been 
discussed widely by scholars. Theoretical models of 

volunteering motivation have been developed over the 

past two decades [3]. Even more,   [4] stated that in the 

year of 1960’s, there were many volunteer activities 

conducted by student. These activities are valuable for 

society, as well as the students. Researches on 

volunteering satisfaction are continue to grow. However, 

researches that address the determinants of student 

volunteer satisfaction are still limited, especially for 

university student. This study aims to fill the gap, with a 

focus on business school student volunteer at UPH 

Surabaya. 

Volunteering activities are very important. 

Nevertheless, in fact, it is not easy to move student to be 

actively involved in these activities. Reference [5] 

concluded that volunteers should be given a special 

attention.  In the context of student social activities, 
university should intensely comprehend the factors which 

affecting student satisfaction of volunteering. Thus, in the 

next volunteering activities, the student will actively 

engage in these activities persistently. 

This study investigates two motivations in doing 

volunteering – for the self-benefit and other’s benefit. 

These contrasts continue to be examined in volunteer 

motivation researches [6]. Yet, this study will enrich the 

previous studies by focus on university student volunteer. 

Explicitly in this study, self benefit motivations are 

represented by belonging and protection, career 

recognition, and development and learning motivation, 
while other’s benefit motivation is represented by altruism 

motivation. These two kinds of motivations will be 

examined its effect to the student volunteer satisfaction.  

The research model is depicted in Fig. 1. 

 

 

II. DETERMINANTS OF STUDENT VOLUNTEER 

SATISFACTION 

 

Intensive literature review is conducted to gain 

insight about volunteering. In particular, the study 
attempts to understand the determinants of student 

volunteer satisfaction. It addresses four determinants 

(altruism, belonging and protection, career recognition, 

and development and learning) to be tested empirically to 

the student volunteer satisfaction. 
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     Fig. 1.  Research model. 
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A.  Altruism 

 

 Altruism has been an important factor in the studies 

of volunteering. By altruism, volunteer are motivated to 

do good works not for personal rewards (such as 
improvement of human capital, prestige, or social contact) 

but for the benefit of others. Reference [7] summarized 

altruism motivate volunteer to serving people and 

community, helping children, working for a cause,  

showing carefulness and patriotism. Therefore, altruism is 

selfless motivation. 

 In the context of university student volunteer, [8] 

found that altruism is the most important factor that 

motivated them in doing such good works. This finding 

also supported by previous researches that volunteering is 

affected by one’s level of education.  Accordingly, 

altruism is employed in this study as one of the 
determinants of student volunteer satisfaction. 

 

B.  Belonging and Protection 

 

 Belonging and protection was used by [5] in the study 

of volunteer at hospital. Belonging and protection are 

related with interpersonal purposes. Volunteering 

activities are activities that involving many people. It will 

draw interaction and friendship between volunteers. 

Belonging and protection is expected effect student 

volunteer satisfaction. 
 

C.  Career Recognition 

 

 Career recognition is related to the issues of career 

[5]. Volunteering activities are expected to increase 

volunteers’ employability and experience to be used in the 

field work. To be more competitive, student must increase 

their experience, particularly in volunteering activities. 

Therefore, career recognition can be one of determinants 

of student volunteer satisfaction.   

 

D.  Development and Learning 
 

 Development and learning is related with learning 

process. Volunteers are motivated to do their works to 

developing their perspectives and experiences [5]. 

Students who engage in volunteering activities, might 

motivated to learn something new and develop their 

knowledge about their activities. 

 

 

III. METHODOLOGY 
 

 Derived on previous research, the following 

model for examined was developed: 

 Volunteer Satisfaction = f (altruism, belonging & 

protection, career recognition, development & learning) 

 This research is focus on student volunteer, especially 
business school student of UPH Surabaya. The initial 

respondents of this study were 100 students, with 

minimum of first year study student. After cleaning the 

data, only 93 data are including in the analysis. All 

students also have different experiences in volunteering 

activities around university campus.  

 The survey aimed to measure student volunteer 

satisfaction. As discussed earlier, this study employed 
four determinants, namely altruism, belonging and 

protection, career recognition, and development and 

learning. All instruments are rated in a five point Likert 

Scale, 1: Strongly Agree, 2: Agree, 3: Neutral, 4: 

Disagree, 5: Strongly Disagree. Most of instruments are 

adapted from [5], with a little adaptation in the context of 

business school student volunteer. There are five items 

respectively to measure altruism, belonging and 

protection, career recognition, development and learning, 

and student volunteer satisfaction. The variables and the 

instruments used in this study are depicted in table 1. 

 Table 2 present the Cronbach alpha statistic of five 
variables. It can be seen that all scales are reliable 

(Cronbach alpha > 0.5). 

 
TABLE I 

VARIABLES AND THE INSTRUMENTS 

 

Altruism 

 

1. I like to lend money for a friend in need even if I will have no money 

to save till the rest of the month. 

2. I like to volunteer in a community service even if I have to sacrifice 

my personal time. 

3. I like to help a friend. 

4. I like to help distribute basic needs to the victims of natural disaster. 

5. I like to be committed to a long term program as a volunteer at campus 

activities. 

 

Belonging & Protection 

 

1. I like to interact with my friends through social media and also meet 

them personally. 

2. I like to get together and spend time with my best friends. 

3. I like to ask a friend how they are doing. 

4. I like a job that meet people on daily basis. 

5. I like to know more people to add my network.  

 

Career Recognition 

 

1. I like to seperate between work and community service. 

2. I like to get to know new people during my work. 

3. I like to improve my CV. 

4. I like to be able to get new skills and knowledges. 

5. I like to experience new things. 

 

Development & Learning 

 

1. I prefer to learn something if someone is giving me motivation. 

2. I prefer to share my experiences if someone is motivating me. 

3. I view the nature of my job as a way to expand my knowledge. 

4. I like to understand more about the society I am in. 

5. I like to interact with the community around me and meet new people. 

 

Volunteer Satisfaction 

 

1. I feel really good after volunteering in local activity. 

2. I learned new skills and knowledge in volunteering. 

3. I gain so many new friends and acquaintances. 
4. I feel really satisfied in volunteering. 



 

5. I feel better in physical and mental health in volunteering.  

 

TABLE II 
SUMMARY STATISTICS AND CRONBACH ALPHA 

 

Variables 

 

Cronbach 

Alpha 

1. Altruism 

2. Belonging & 

Protection 

3. Career Recognition 

4. Development & 

Learning 

5. Volunteer 

Satisfaction 

 

0.702 

0.682 

 

0.768 

0.633 

 

0.838 

                       N = 93 

  

 

IV. RESULTS 

 

 This study employed multiple linear regression 

analysis. Data used directly without any transformation, 

so that easy to be interpreted. It is assumed to 

approximately follow normal distribution. However, the 

graphic of error term in fig. 2 showed that error term 
distribution follow the normal distribution. This can be 

seen from the spread of the dots are evenly along the 

diagonal line. 

 The result of multiple linear regression analysis 

depicted in table 3. Regression is used to test the 

significance of independent variables to dependent 

variable simultaneously. All four variables (altruism, 

belonging & protection, career recognition, and 

development & learning) were used to examine its 

significant influence to student volunteer satisfaction. The 

threshold of statistically significant is probability of 0.05. 

Significant independent variable has a probability of ≤ 
0.05.  

 

 

 

 

Fig. 2.  Error term distribution. 

 

 

  TABLE III 
REGRESSION RESULTS BY STANDARDIZED BETA COEFFICIENTS 

 

Variable Coefficient 

Sign 

Standardized 

Coefficient 

Statistical 

Significance 

1. Altruism 

2. Belonging & 

Protection 

3. Career 

Recognition 

4. Development & 

Learning 

Positive 

Positive 

 

Positive 

 

Positive 

0.513 

0.203 

 

0.043 

 

0.072 

0.000 

0.038 

 

0.662 

 

0.457 

R2
 = 0.494   Adjusted R2

 = 0.471  

Prob (F-statistics) = 0,000 F-statistics = 21,450  

 

 Based on the table 3, it can be seen that all variables 

have positive effect to the student volunteer satisfaction. 

The sequences of variables that have greatest effect are 
altruism, belonging and protection, development and 

learning, and career recognition. However, only altruism 

and belonging and protection have the significant effect.  

 

 

IV. DISCUSSION 

 

 Reference [9] summarized that there are debates 

related to motivation in doing volunteering. These debates 

generally comprise two opposite arguments: the argument 

that volunteers are motivated by a selfish wish to benefit 

oneself versus the argument that volunteers are motivated 

by other’s benefit. In fact, people have both kinds of 

motivation for volunteering. Self benefit and other’s 

benefit are the reason for people in doing volunteering 

activities. 

 The finding reveals that motivations, self benefit and 

other’s benefit, are affecting business school student to 

volunteer. Self-benefit that significantly affecting student 

volunteer is belonging and protection.  Other’s benefit, 

which is altruism motivation, is strongly affecting 

business school student in volunteering.   

 Business school student are very interested in 

volunteering because of belonging and protection, 

motivation, which is related to the social interaction. By 

doing this, students feel that they are a part of community 

and have a responsibility to them. Thus, this will create a 

strong emotional bond for the students to the community. 

If the students interacting with the communities more 

often, they will feel better in their life satisfaction.  

 Altruism is the most significant factor for student in 

doing volunteering activities. This finding supported the 

previous researches, that has been stated by [8]. Students 

tend not to think about personal rewards (career 

recognition and development & learning), except 

belonging and protection, which is social interaction 

motivations only.  Students, with their knowledge and 

skill, want to contribute to the community development 

by doing volunteering activities conducted by study 



 

program. 

 Self benefit, which is for career recognition, is not 

significantly affecting student volunteer satisfaction. This 

finding similar to the finding of [10]. Young volunteers or 

student volunteers are not too concerned on the career 

matters when involved in volunteering activities. This 

likely due the different focus of student. Students are 

more focus on learning and experiencing something 

exciting for them. The students are also still focusing on 

the courses in the business school. 

 Another self benefit motivation, which is 

development and learning, is not affecting student 

volunteer satisfaction. Student don’t feel something new 

while participate in volunteering activities. This probably 

due to the activities held is not something new or special 

for students. Another possibility is that the activities held 

are repetitive activities.  

  

  

V.  CONCLUSION 

 

 The importance and the effect of the volunteers is 

favorable for many agencies, especially in higher 

education. It is fundamental to comprehend volunteering 

in university campus with its activities and also some of 

the factors that might affect it. To ensure the sustainability 

of the volunteer programs, the university should plan a 

proper and better understanding of the mechanism. To 

support this objectives, this study revealed that self 

benefit (belonging and protection) and other’s benefit 

(altruism) is affecting business school student volunteer 

satisfaction. Students of business school are more actively 

participate in volunteering because of belonging and 

protection, motivation, which is related to the social 

interaction between on another. They feel that they belong 

to something and also carry a certain responsibilities to 

the surrounding community. The more interaction they do 

with the surrounding communities, the more life 

satisfaction that they will get.  

 Among the variables, altruism is the most significant 

factor for student in doing volunteering activities. 

Students do not pursue personal rewards or to be 

recognized. Students wants to share their thoughts, their 

opinion, and their various abilities to the surrounding 

communities or community development. Career 

recognition is not significantly effecting student volunteer 

satisfaction. Students are not too concerned about career 

issues in volunteering activities. They tend to pursue the 

learning and experience part of volunteering activities. 

Development and learning does not affect student 

volunteer satisfaction. They do not feel something new or 

they do not pursue for a new experience. 

 Further research can be conducted to improve the 

understanding about student volunteer satisfaction. 

Testing of research model can be used to another study 

programs (e.g. engineering, natural science, and social 

science study program) and evaluate if any differences 

arise. Research model can be explored more by adding 

new variables, for instance actual experiences and years 

of study of student. Next research can employ 

longitudinal study, as have been conducted by [11], to 

find out service duration of student volunteer. 

 Finally, students should have a responsibility for the 

community development. They should spend time, effort, 

mind, and even money for the volunteering activities. The 

challenge of university, particularly study program, is to 

draw and retain student volunteer.  This study gives 

empirical evidence that altruism motivation and belonging 

and protection variable effect student volunteer 

satisfaction. Study program should gives explanation that 

students are part of society. Students should motivate 

constantly that they have resources, knowledge, and 

capability needed for community development. 

Furthermore, study program should share the volunteering 

activities they have done. Students can see the social 

interactions of society and students. It will encourage 

student to engage in next volunteering activities. 
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